


She’ll	generate	
$5000	in	sales	for		

us	from	her	2	emails	
and	6	pieces	of	

Instagram	content.

Easy!	I’ll	do	2	
Instagram	posts	
and	a	Story	
mention.



“BOUNDARIES ARE A 
COURTESY THAT WE 

EXTEND TO EACH 
OTHER.” 

-LISA ANDERSON SHAFFER



What picture you 

want to create?



Contracts get 
everyone on the  

same page



Sets the tone of the 
relationship

Trust and 
transparency

Waste less time

Understand what’s 
needed

Benefits of a contract





Legalese is not required.





DANGER, WILL 
ROBINSON

There is such a thing as a 
contract that’s TOO SHORT.



THE NITTY  
GRITTY OF A  

CONTRACT



Who is involved?
What content will 
the influencer 
create?

Topics that you  
might want to cover

On-going or one-time 
partnership?

Is there exclusivity?
Who owns the content? 
And how can it be used?

What products or 
services will be 
promoted?



Topics that you  
might want to cover

How and when will 
money be exchanged?

What is the timeline?

Will the brand be 
providing the 
Influencer any 
collateral?

Is there a penalty if this 
timeline is not met?

Will the brand have 
approval rights?

What about post-
campaign metrics?



Topics that you  
might want to cover

How will you handle 
disagreements?

How can you exit the 
relationship if it’s not 
working?

What’s your 
relationship with each 
other?





You must keep your PACT.









“OUR FILMS DON’T GET FINISHED, 
THEY JUST GET RELEASED.” 

- JOHN LASSETER


